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Well, we have now entered
October and although we
have longer night s to look
forward to the sun’ s still
shining as far as C & G
Business Equipment is con -

cerned as we bring you
another fun-p acked and
informative issue of ‘The
Informer ’.
I believe that you will enjoy
what we have on offer for you
this month. I was beginning to
think that the majority of our
customers go straight to the
back page in anticipation of
winning some booze, and
although I can’t blame anyone
for that and as much as I wel-
come the entries that come in
by the skip-load, I do get some
very positive feedback as to
the content of the whole

newsletter.
Our sponsored football team
are hitting the dizzy heights of
stardom, well, they have won
a trophy, and there is a new
edition to our very own team
here at C & G.
‘The Informer’ is now in its
34th edition, quite a feat i think
and long may it continue.
Have a go at this month’s
competition, interact, get in
touch if you need to and above
all, please enjoy.

All the best
Aaron

Jumpers for goalposts...not quite

The Inf ormer 

Hinton’ s lads t ake home silverware

Supporting youth develop -
ment is something that C &
G Business Equipment has
always t aken very seriously
and the comp any’ s latest
investment cert ainly looks

as though it is p aying divi -
dends.
Hinton under 8s Football Team
have been sponsored by C &
G for three years running and
the bunch of lads that turn out
in the red and black stripes

have recently taken home a
well-earned trophy.
At a recent fun day, held in the
Herefordshire village of
Galway, the team saw off all
opposition with an impressive

record.
They played five, won five and
conceded just the one goal
along the way.
Coach Nick Simpson was full
of praise for the company that
made it all possible. He said :
“To get a sponsor at this level
doesn’t just help it is vital. Just
look at our kit, the lads are so
proud to put it on and repre-
sent their club - it gives them a
real sense of purpose.
“C & G Business Equipment
has supported us for a number
of years now and it has also
provided us with a set of goals
to play in. It beats jumpers for
goalposts hands down.”
And it’s not just the team that
now has a new trophy on its
mantlepiece...

l Hinton U/8s FC - winners of the Galway Fun Day

To find out how a nor -
mal training session

turned into a nice sur -
prise for someone, go

to page 3.
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British fashion designer Matthew
Williamson has teamed up with Canon
UK to design a striking luxury umbrel -
la to be sold to raise funds for the
British Red Cross, Canon's humanit ar-
ian partner .
The limited edition umbrella has been
available to buy from 12th September at
Matthew Williamson's London store, fash-
ionable London venue Sketch and at
London Fashion Week and London
Fashion Weekend. The umbrella will retail
at £50, with all profits going to the British
Red Cross.
The exclusive umbrella has been
designed as part of Canon's 'We Speak
Image' fashion project, which asked

members of the public to upload their
iconic images of the UK and Ireland to the
We Speak Image website. 
The best of these images were used by
Matthew Williamson as inspiration for a
'UK-themed' fashion capsule collection,
unveiled at top London venue Sketch on
11th September, and displayed at London
Fashion Week and London Fashion
Weekend.  
The We Speak Image project is running
throughout Europe, with designers in 17
countries working on collections inspired
by images of their nation. 
For more information on the We Speak
Image project please visit:
www.canon-europe.com/wespeakimage

Partner News - Canon

Canon, world-leader in imaging solutions, last night

unveiled a unique fashion collection by leading British

designer Matthew W illiamson. The W e Speak Image fashion

collection was inspired by images t aken by members of the

public across UK and Ireland and seeks to capture the

'essence' of the nation. 
To mark Canon's second year as Principal Sponsor of London
Fashion Week,  Canon asked members of the public to upload
their most creative and iconic images - which represented the
spirit of their nation - to a unique, custom-built website
www.canon-europe.com/wespeakimage.  From the 3,000 British
and Irish images uploaded, the most popular were given to fash-
ion designer Matthew Williamson who used the images to
inspire a 'national' fashion collection, created with the help of
Canon's state-of-the-art imaging equipment.
For every image uploaded, Canon made a donation to its
humanitarian partner, the British Red Cross. Matthew also
designed a limited-edition umbrella to help raise additional
funds, which is available from today at Sketch Parlour (9,
Conduit Street, London, W1S 2XG), London Fashion Week and
London Fashion Weekend (Natural History Museum, Cromwell
Road, SW7 5BD), where the collection will also be displayed. 
James Leipnik, Chief of Communication and Corporate
Relations, Canon Europe said: "The UK and Ireland We Speak
Image fashion collection, one of seventeen produced across
Europe, is a stunning example of how Canon and the fashion
industry work hand in hand to create incredible moments of fash-
ion and artistic expression."
Commenting on the project, Matthew Williamson said: "For me,
it has been enormously exciting to have been involved with the
We Speak Image fashion campaign. The final selection of

images which were taken by the public were fantastic, and all
had elements which found their way into the garments; from tex-
tural elements and graphic qualities, to the colour palette, they
have each played their role in inspiring the final collection.
Canon's fashion projects are always glamorous and creative,
and I'm delighted to have worked alongside them in helping the
public to unlock their potential and become part of something
truly spectacular."
Sir Nick Young, Chief Executive of the British Red Cross said:
"We are delighted to have been involved with this latest cam-
paign and are enormously grateful to all of the participants
across the UK and Ireland who uploaded their images. The
donations from Canon will continue to raise vital funds for youth
projects in the UK and across Europe."
The We Speak Image fashion campaign is being rolled out
across 17 European countries involving 17 leading designers
including Jean-Charles de Castelbajac (France), Elio Fiorucci
(Italy) and Sisi Wasabi (Germany).
The We Speak Image fashion campaign follows on from Canon's
successful The Other Side of Fashion project in 2006 which
raised hundreds of thousands of
euros for European Red Cross
Societies. The project recruited
the talents of 100 of the world's
most influential style icons to
reveal an insider's perspective
on the international fashion
scene. The resulting photograph-
ic collection was launched
across Europe at a glittering
event in London.

Matthew Williamson designs limited
edition umbrella for the Red Cross

Canon Unveils We Speak Image National Fashion Collection

l Matthew W illiamson

l Williamson’ s design
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Judi Magill of Bond Air Services has something to cele -
brate, and something to celebrate with as she collect s her
bottle of Champ agne for correctly answering that the video
still was from Queen’ s ‘I want to break free’.

To contact Bond Air Services:
visit www.bondairservices.com

or call 01452 856007

...And here is the surprise!
No, not the fact that the Arsenal fan in yellow looks as though he
has a bone to pick with his team mate, but the fact that Nick
Simpson, Coach of Hinton U/8s has a surprise visit from FA rep-
resentative Paul Carpenter.
Paul turned up to present Nick with an award for ‘Coach of the
Year’ - voted for by coaches in Herefordshire - well done Nick.

Another bubbly winner ... Surprise surprise...

l Judi Magill of Bond Air Services l Paul Carpenter present s Nick with his deserved award

Serving to servers, Craig’s journey has been an adventure

Craig Brennan has had quite
an adventure since he lef t
Saintbridge School - his CV
will show that he has
jumped out of perfectly
good aeroplanes, fulfilled
his duties for Queen and
country across the globe
and has made a success of
himself in the car-sales

industry ...
But if you think that is daunting, he
has also had the pleasure in lining
up alongside one of Gloucester’s
favourite son’s over the past
decade - England Rugby interna-
tional, Phil Greening.
As the latest recruit to James
Fletcher’s sales force, Craig has
settled in and is very much looking
forward to his latest challenge.

Craig commented: “It’s a fantastic
opportunity for me to carry on pro-
gressing my career. 
“I spent 13 years in the British
Armed Forces before embarking
on a career in Civvy Street, and
this is certainly the most
impressed I have been with any
company that I have spoken to.”
Craig has been with C & G
Business Equipment for only a
matter of weeks, but was handed
the chance to join the company by
James Fletcher after producing a
set of results in his sales back-
ground and coupled with his drive
and determination, James could
see that he would be a major
asset to the company.
James added: “Craig has spent
much of his life in the Army and
that has set a firm base for what
he now aims to do going forward.
“All that was important as it
showed good ethics, however, he
has also proven he can be a suc-
cess in the sales arena too, and
that was what clinched it for me.”
Craig loves all sports and repre-
sented the British Armed Forces at
Rugby and has also lined up
alongside Phil Greening.
During his spell in the Army Craig

went from the Paratroop Regiment
to a Green Beret.
James continued: “I am delighted
that Craig has joined our team, I
know that he will be a great asset
to the company and he is already
showing that he thrives on a chal-
lenge.”

l Phil Greening

l Craig Brennan in the C & G showroom



We moved into this century last month and it’ s no sur -
prise to us here that the entries came flooding in.
The answer to last month’ s pop quiz was

Beyonce
with

‘Crazy in Love’

The first correct answer to be drawn was:

Pauline Rodway of

Avon Met als LTD

A bottle of Champ agne will is on it s way...

October pop video quiz

We’re sending you back to the 80s again pop pickers.
One of the iconic images, videos and songs of the era is
depicted this month, the rest is up to you.
If you can tell us the artist and the song then you too stand
a chance to win a bottle of Champagne courtesy of C & G
Business Equipment Ltd.
please email your answers to info@cgcopiers.co.uk and
put ‘October pop quiz ’ in the subject box.
We need the artist and the song.

Marketing Services
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Name the pop video

Contact us 

info@cgcopiers.co.uk

This Newsletter has been pro-
duced by CDA. For further
information please contact
Dean Enon on 01452 864943
or 
dean@cdamarketing.com
for:
l PR Services
l Marketing
l Sponsorship Management
l Copywriting

C & G Business
Equipment

Unit 13 Capitol Park
Pearce Way
Bristol Road
Gloucester
GL2 5YD

Tel: 01452 332270

Fax: 01452 332271

info@cgcopiers.co.uk

www.cgcopiers.co.uk


